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MAKING NEW ZEALAND FAMOUS
FOR MORE GOOD THINGS
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Me.
a.k.a. A desperate attempt to 

establish credibility.





OUR MOST VISIBLE STORY



Known Lesser 
known

Unknown

EXPANDING OUR STORY 
BEYOND THE KNOWN



ISN’T NEW ZEALAND JUST LIKE 
ENGLAND?



NEW ZEALAND OVERVIEW
POPULATION
5,127,400
September 2022

LIFE EXPECTANCY
82 years old

UNEMPLOYMENT
3.3%
September 2022
quarter

TOTAL IMPORTS (NZ$)
$85.4 billion
Year ended December 2021

GDP (NZ$)
$375 billion
September 2022

TOTAL EXPORTS (NZ$)
$77.2 billion
Year ended December 2021

GDP GROWTH
2.0% (quarterly)
2.7% (annual)
September 2022

TWO-WAY TRADE (NZ$)
$163.6 billion
Year ended December 2021



business 
friendliness

5TH

least corrupt 
public sector

2ND

human rights
2ND

international 
reputation 

4TH
gender equality
4TH

peacefulness
2ND

energy security
2ND

climate change 
readiness

5TH

NEW ZEALAND RANKS HIGHLY IN AREAS
THE WORLD CARES ABOUT











ISN’T NEW ZEALAND SMALL?













2500km 
FROM WELLINGTON



2500km 
FROM LONDON







THE NEW ZEALAND
SPACE INDUSTRY

$1. 75 BILLION
revenue in 2018-19

4th LARGEST
space player in the world

240 SPACE-RELATED 
COMPANIES
in New Zealand

11th COUNTRY
to put a satellite into orbit



ISN’T IT ALL MOUNTAINS & 
RIVERS?











WHAT IS OUR 
NEW ZEALAND STORY?

Our country’s narrative is built on international perception 
research and underpinned by values that define us as people 
and as a country. The more the world knows about these, the 
greater our chance to grow New Zealand’s global reputation. 











NEW ZEALAND’S
BRAND VALUE

Brand Finance 2024 (all values in USD)

$38b

$61b

$35b

$333b

$21b

$308b

$340b

$250b

$58b



NEW ZEALAND STORY
Brand NZ 

Ambassador 
Group

Māori 
Advisory 

Group







FERNMARK 
LICENCE PROGRAMME
When you compete in overseas markets, you’re literally taking on the 
world. But you don't need to go it alone. When you carry the trademarked 
silver fern, our FernMark, you’ll benefit from a greater sense of connection 
to New Zealand’s reputation, enhanced credibility with distributors and the 
increase in trust consumers feel for a product or service that has a tick of 
approval from the Government.

Eligibility criteria applies.





2024 2023
SCORE RANK SCORE RANK

GLOBAL SOFT POWER INDEX 52.5 26 49.8 26

Familiarity 6.6 30 6.3 30

Reputation 7.2 15 6.9 16

Influence 4.3 37 4.0 36

Business & Trade 6.7 24 5.8 21

Governance 5.2 17 5.4 13

International 
Relations

4.8 29 4.9 28

Culture & Heritage 4.5 30 4.5 29

Media & 
Communication

3.9 23 4.3 17

Education & 
Science

3.9 26 3.6 23

People & Values 5.2 9 5.0 11

Sustainable Future 5.6 14 8.4 14

Recommendation 7.6 15 - -Source: Brand Finance Global Soft Power Index 2023

Shows our score increased 
overall, but our ranking and 
reputation for Education & 
Science is decreased.

GLOBAL PERCEPTIONS 
OF NEW ZEALAND



NEW ZEALAND PERCEIVED AS BEING
COLLECTIVIST, PROGRESSIVE AND CARING

SMALL AND 
REMOTE

BOUNTIFUL 
NATURAL BEAUTY

PROGRESSIVE & 
UNPROBLEMATIC

AGRARIANLAID BACK

IMPLIES
üSelf sufficient
üDecisive
üCommunity-

orientated

IMPLIES
üOutdoorsy
üStrong 

sustainability policy

IMPLIES
üCollectivist culture
üStrong social policy
üEducation 

credentials
üCaring, friendly and 

peaceful

IMPLIES
üConnected to the 

land 
üHonest and 

straightforward

IMPLIES
üHappy population
üGood work-life 

balance
üOpen and 

accommodating

THREE KEY NARRATIVES HELP TO UNDERPIN THESE PERCEPTIONS: 
• Belief that we are collectivist, and have politics that reflect this

• Belief that we are well connected to and protective of our natural environment

• And a belief that we have comparatively positive relations and integration with Māori



2024

MAKING NEW ZEALAND FAMOUS FOR 
MORE GOOD THINGS

THANK YOU
NGĀ MIHI


